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Juha-Tuomas

\/ersatile designer
N creative mind.

Based in Helsinki | 15 years experience

Experienced designer
specialized in brand development,

graphic, digital design and
visual content creation.




Design years in brief
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Designer

10 -15

Aarikka, Blistex, Bonnier, Familon, Finlayson,
Fortum, Kirkkopalvelut, Porvoon kaupunki,
Sanomalehtien liitto, Sinebrychoff, Seppala,
Talentum, Vihreat

r

corner shop

Design collective

13- 18

Art exhibitions, clothes, ceramics,
music videos etc.

TAIVAS

Art director
15 -17

BSAG, Biohit, HSSR, Kesko, Pepsodent,
Schneider Electric, Yhteisvastuukerays

Free

Freelancing

o8 -

Ehja Ry, Helsingin kaupunginkirjasto,
Hyvinkaan museo, Gubbe, Mustilan puutarha,
Softability, Suomen Jazzliitto, Yhteiset
lapsemme ry

PENTAGON
DESIGN

Senior designer

17 -

Fazer, Fiskars, Footbalance,

Helsigin kaupunki, Kaupunkiliikenne,
Kiilto, Marimekko, Muurame, Ratiopharm,
Suomen Lasimuseo, Tikkurila, Woodio

Vuoden Huiput silver x2, Grand one gold,
Effie silver, Young lions Bronze & honor
mention, Helsingin Kaupunkirjasto 150 years
logo completion winner, Suomen jazzliitto
identity competition winner



Digital experience

Brand,
N e—commerce Spaces X Applications Campaigns™ Code &
sites guidance advertising web builders

Fazer, Familon, Finlayson, Joki vierailukeskus, Gubbe, Footbalance, BSAG, Small projects for
Footbalance, Muurame, Senaatti, Aalto-yliopisto, MyFazer, Talentum Summa Seurakuntavaalit, Vihreat, start-ups & small
Yhteisvastuu, Taidetehdas, Outotec Yhteisvastuu, business

Ruukki PlusTV, Blistex



FAZER

Fazer
Candy store

Online store for Fazer sweets

Memorable and personal Fazer brand
experience that engages consumers with
a combination of intuitive online store and
unigue packaging design & photography.

Concept design, Ux&ui design,
Visual identity design, Photography plan

Agency: Pentagon Design
Role : Lead designer
Photography: Anna Salmisalo




Service design Concept Package
& ecom strategy design & design
customer experience

Defining the project Online Exclusive Easy to
with client. boxes that cannot scale, modify
be purchased and mail.

anywhere else.

Wireframes & Visual Photography plan &
platform design animations
Build a C_Zreating Playful photography
fast-to-market visuals for and joyful
solution the store & mMicro interactions
with packages

Shopify.
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success story & store

Globally Iarges‘t”brand to sell
In Shopify when launched.
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LIFESAVERS

FROM THE CANDY FACTORY
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Scroll video

Case video
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https://vimeo.com/135234178
https://player.vimeo.com/progressive_redirect/playback/295568467/rendition/720p/file.mp4?loc=external&log_user=0&signature=240245dbc0d6794abb31df74bcf258626b6c752c8b188e99163a99d0efda195f
https://vimeo.com/135234178
https://player.vimeo.com/progressive_redirect/playback/313186377/rendition/1080p/file.mp4?loc=external&log_user=0&signature=4b4bbd7069514ad48a88f5f07dacf00e65f2607847f2c65e17888143f4d33e99

Footbalance

3D
Foot scanner

Ux & ui concept & pilot layouts

MyFootBalance® - the 3D foot scanning
service includes a 3D scan of the feet, a
biomechanical foot analysis, personalized
product recommendations, and a tailored
product fitting.

Concept design, Ux&ui design,

Agency: Pentagon Design
Role : Ux & ui design
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\Watch video



https://vimeo.com/135234178
https://www.youtube.com/watch?v=CyQVypFBtO4
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Mannerheim-museo

Identity &
website update

A memorable, timeless, and evocative
visual identity was created for the
Mannerheim Museum-one that honors
history while looking toward the future.

In addition, clear and user-friendly website
was developed, complete with an
integrated ticket shop.

ldentity & site will be
published in the autum 2025.

Concept design, Ux&ui design,
Visual identity design

Agency: Pentagon Design

Role : ux&ui design,

visual design with Vesa Viljakainen
Web develop : Bildy
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FISKARS GROUP

Fiskars O\
Bruk l'

Innovation hub

Bruk is Fiskars Group’s internal brand and
start-up accelerator unit, which focuses 5
on developing and inventing new business )

models. Bruk is a service to all of Fiskars
Group’s business areas and aims to

co-operate internationally with external ,
partners.

- | @
Objective was to build Bruk as an

independent and interesting entity

inside the Fiskars Group, having clearly
own identity and tone-of-voice.
The lines in the Bruk visual look represent u S

the creative ideas that arise and develop.
Trasforming paths gives multiple
possibilities to illustrate.

Concept design, visual identity design,
graphic design, photography plan

Agency: Pentagon Design
Role : Lead designer
Photography: Juho Huttunen




UK

Startup with
370 years of history.

First name Last name
Corporation

Bruk idemntity

From idea to action.

Bruk's iz on a path lowards bold new business deas
sarvices and concapis. Togather, we can't wail to seea
where they take us.

Tha Bruk team is collaborative by nature, partnaring with
universities, other companies, starfups and all kinds of
change-makers. Togethar, tearns can rapidly develop,
test and prototype ideas in a creative and supportive
anvironment with the freedorn to fall

Ildeas take
shape.

Create long-term value
through new ideas.

Bruk lorem

Welcome to Bruk,
the lab where
ideas take shape.

Bruk is a hub of innovation that brings
together intelligence and people from
across the entire Fiskars Group to
design, test and scale new ideas — fast.

a1 Goun Compeny rodenie ¢

Think of us as a

.-""- -"'H_H o

The Bruk team s collaborative
by Piatung, partienng with
wnivarsitias, olher companies,
startups and all kinds of change-
makers, Togethes, lsams can
rapidly develop, lest and
prototypa ideas in a creative and
supporive anvironment with the
freedom to fail.

Brukds a creative.lab

where ideas take shape.

R Flhay G Compens co-ideie

Bruk develops bold new
business ideas for the
Fiskars Group together
with all business areas
and external partners.

Bruk is a place where teams can go from

idea to action.

BRE M Gl oy oo

startup with370'years
of history:

Sales

The innovation that goes on at
Bruk shows our customers,
employees, investors and
partners that an old company
truly can learn new tricks.

Figkars Bruk is a fast-thinking and fast-acting
urat that takes risks and bullds buzz while
Supporting ouf Cofé DUSINESS.

Take
the risk.

Bruk is a place where teams

can go from idea to action.
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bruk

A fact: our natural resources are finite. If we are not careful, we
risk running out of the very things that sustain life, our life - like
clean water. Another fact: the climate is changing. If we don't do
a better job in managing our impact on our planet, there will be
no planet for us in the future. One more fact, a very important

one: we can create change. Circular economy is essentially about C t'

using things again, again, again, making sure nothing is wasted. h a C - n d rea I ng
It's not just about recycling, it's about reusing and repurposing,

reimagining and rearranging. If we use natural resources, we... ~ tlei new

Lorenn ipsurm dobor sit amet, comsectatur
adipEsGing elit, $ed do dusmod Whnpor
Read more ~ dichunt ut labore et dolore magna afiqua. Quis
ipsum spendisse ultrices grevida, Risus
COMMdo Vingrma Mastends accumsan laous
vel facilisis.

guidelines

Lorem Ipeum dolor sit amet, consactatir
adipiscing elit, sed do eusmod tempor
didumnt ut labore et dolore magna aliqua. Quis
Ipsum spendises ultricas gravida. Risus
COMMGAdS VaIma Mmaecanss SoCuUrmssn [Scus
vel Tavilisis,

TAKE TOUR .|

Ramped

Mew up

ideas/ projects
Lead time handled
i

Impact

ollaboration, co-exploration, through
k_ co-creation change

Loram Ipsum dolor sit amet, conses
adipiscing elit, sed do elusmed tamyka

fpsum spandisss ultrices gravidagilsus
commodo vivema maecenas acglimsan lacus
vel fecilisis,
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CITY OF TURKU

Joki
visitor Centre

The Visitor and Innovation Center

Joki is shared exhibition, co-operation and
meeting point for the various organiza-
tions of the Turku area. Unique platform
for companies of all sizes to showcase
their offering, co-operate and organize
events.

multidisciplinary project where my role
was to lead, design & project management
all the digital aspects of the project such
as digital showroom & brand website, ar&
vr implementations.

Concept design, UX&UI design,

Agency: Pentagon Design
Role : Digital designer
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Entrance Cave Theater Digital The future of Chancing Workshop
showroom Turku Region exhibitions
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Nlew exterior
concept ftor trains
1n Finland and
Sweden

Brand update & web design

The design objective was to create a
reliable, timeless, and clear Scandinavian
exterior concept. Due to the large scale of
the renewal, the new exterior design

must remain fresh and relevant for several
decades.

Concept design, Graphic design

Agency: Pentagon Design
Role : Part of the design team
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CITY OF RITHIMAKI

Lasikaupunki
Glass City

Sub-branding & biennale identity

Riihimaki wants to be known for its glass
design history - subbrand Identity was
build for that need. Identity appears in
different ways in the city’s communication
with its own look.

Visual concept is built on a transformative
glass abstraction, circular form that acts
as as a frame to express city’s vibrant
activity around glass. The Biennale’s look
is based on Lasikaupunki identity, but is
strongly more expressive.

Concept design, Graphic design,
Aiimage creation

Agency: Pentagon Design
Role : Lead designer
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KAUPUNKILIIKENNE

Kaupunkiliikenne
identity

Brand update

City Transport continues the work of HKL
and is responsible for keeping Helsinki’s
metro, trams, Suomenlinna ferry and city
bikes moving.

The visual concept for City Transportis
built around the graphic style of the logo.
The shape is derived from the letter K and
connotations can be drawn to arrows,
wheels, and intersections. Thus, being at
the heart of what City Transport does.

Brand update project continued with KAU P U N KI L I I KE N N E

launch campaign and later with outdoor

campaign created around existing film
concept that is inspired by Avara

Luonto.

Branding, visual identity, graphic design

Agency: Pentagon Design
Role : Lead designer
Campaign photography : Benjamin lImoni




Pidamme
kaupungin
liikkeessa.

Toimiva kaupunki ja kestava liikkuminen
ovat meidan tehtaviamme.
Teemme sinulle tulevaisuuden kaupunkia.

KAUPUNKILIIKENNE
STADSTRAFIK




KAUPUNKILIIKENME

Kaupunkiliikenne Oy aloitti toimintansa 1.2.2022. Yhtion omistajia
ovat Helsingin ja Vantaan kaupungit. Kaupunkiliikenne Qy jatkaa
HKL:n tyota padkaupunkiseudun joukkoliikenteen yllapitajana,

. . kehittdjans ja tuottajana. Yhtié vastaa siitd, ettd metro, raitiovaunut,
G ra afl ne n Ohje IStO Suomenlinnan lautta ja kaupunkipyorat pysyvat lilkkkeessa.

Tavoitteena on nostaa nakyvyytta ja profiilia johtavana ja

KAUPUNKILIIKENNE Versio LI nykyaikaisena kaupunkilikennealan toimijana.

STADSTRAFIK 24022022

3| Eaupunkilikanns

PERUSTEHTHMWA WVIESTIMTA

Toimivan, tulevaisuuden

Ymparnston huomiciminen Vo g i e g

ne \ \ ﬂnj-j:n rakentaja

f elrl‘us'!:.ehtav?mme of! tu:n t't.a e st : Kestavan lilkkkumisen ja toimivan
kestavan liikkumisen palveluita ja infrastruktuuria

kaupungin johtava kehittaja.
laadukkaasti ja kustannustehokkaasti.

\ k Vankka asiantuntipjus,

Kaupunlaliikenteen vahva kekemus

asiantuntija
Kaupunkilaisten asialla

4| Kaupunbiliikenrs | Grafinen objsisto ‘ 4| Eaupurkilikenna | Grafinen ohjsisto ‘






aastottomasti
kaupungin
sykkeessa.

Tulevaisuuden kaupungissa tarvitaan
kestavan liikkkumisen muotoja.

Kun teemme paatoksia, huomioimme
ihmiset, ilmaston ja luonnon.

KAUPUNKILIIKENNE
STADSTRAFIK
kaupunkiliikenne.fi
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KAUPUNKILIIKENNE
STADSTRAFIK
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VIHREAT VAELTAJAT

iy Biert RAITEIDEN
- UUSI VALTIAS
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Uusi

pikaraitiovaunu

Spdra Rapido :
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Uusi vihrea vaeltaja, Spara Rapido, on raitio-

vaunuista suurin ja nopein. Me kaupunki-
E#JJSL-:-:E:;I{HHE NNE liikenteelld varmistamme, ettd se voi hyvin ja
lilkkuu harmoniassa ymparistdnsa kanssa.

KATSO VIDEO

Me Kaupunkiliikenteella pidamme huolen, éﬁ%- -."{ s X )
ettd vihreiden vaeltajiemme kulkureitit on 2 = L
Eﬂgﬁgﬁ:‘i}é“iﬂ L rakennettu teimivasti ja ekologisesti. iy (ki
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Fazer Brand

identity

Brand identity & web design

Fazer had defined an ambitious brand
promise, which represented the goal of
becoming a sustainable food company,
building on the heritage of the past
century while aiming to renew to lead the
way into the future. The aim was to create
a visual identity that would span across
the different businesses as well as
markets, creating a unique and
recognizable identity for all touchpoints.

.
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Tiy :1-.
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Branding, visual identity, ui&ux design o (= o~
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Agency: Pentagon Design S - Ry gy — _
Role : Part of the design team . | , _ S Taglaenky o e
Area of responsibility: MyFazer subidentity A | A B " TR
and ui&ux, Logic and style of package e s P
design labeling W £ Sa .8
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Logo

Usage instructions

The absolute

minimum size of the
logo is @15 mm.

Mark ‘I
diameter

Clear area ‘I
diameter ,23

Light background
no keyline needed

Fazer blue
background
keyline needed

Typography

Short headers 1-4 words

FALER HEADLINE

Subtitle A phrase that follows a header

FAZER HEADLINE
ABCDEFGHIJKLMN

Longer headers 4 +words

Fazer Headline

Body Longphrases of text

Fazer Text Regular
ABCDEFGabcdefgl2345

Subheading Within body copy

Fazer Text Bold
ABCDEGabcdeg012345

Colors

Primary colors

FAZER BLUE

WHITE

WARM TONE

Secondary colors

ORANGE

LIGHT BLUE

i
PURPLE

PINK

GREEN

Pattern

Pattern elements Fill colour

\ 3 VUl 4d

A1 Ed 17,

Fill colours Fazer primary and additional colours

Pattern elements Outline

Outline colours Fazerprimary colours




SOKERILEIPURIN

RITVI-SITRUUNAKAKKU |)|TKO

KIWI-CITRONTARTA | Laktoositon | Laktosfri " T435.

Anna lahjaksi ultainen |OBOLLN-MUKC| ...

LETITETTY

o ° o C KANYCTON U MOPKOBDIO LAHDESSA
Fazerin Sininen ,,
4% neoman % 1 240r1

SAFTIG & SUND - ]000/ KAURA
J ' 0
TS % HURMAAVAN
.- g rldzermomeni RAIRAS
BAKAD MED MJOL FRAN EGEN KVARN e B S

5" 0/ AV BRODETS 230/ FULLKORN
O SPANNMAL AR HAVRE (0

UUNIOMENA



SOKERILEIPURIN

PITKO

LANGD

KASIN
LETITETTY

Voilla leivottu, | Laktoositon
@ paljon makua. | Laktosfri |435g LAHDESSA

EROLOGISKA
HAVREHALVOR

BAKADE MED EGEN SURDEG

3" {}/ Bakade pa traditionellt vis och med : =N
O | mjol fran egen kvarn. Havrebréd 4ren KRAY

fullkorn | naturlig férlangning av var tradition att
baka vilsmakande och nyttiga bréd.
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Etuja, elamyksia ja inspiraatiota
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Kulnks tirkedd on ksylitolipiteisuus
purubumissa?

Ki hammaslédékariliiton suositus?
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Hei juha,
tassd kuukauden herkkusi
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Tamreskuun bike o

Gmaant hibg Preulasn -

Tammdhuun ala

Ebmbapsdohs Grand Blas: &
Fati Bland 8.8

EiERd wifi

Kuinka tirke#d on, ettd purukumilla on
hammaslédkiriliiton suositus?

TIESITRG?

Kluuvikadun Karl Fazer Caféssa on 220 asiakaspaikkaa.
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Moi Erik,

Tervetuloa inspiroitumaan,
innostumaan, keksimiin, kehittimadn
ja maistamaan!

v Yiimeisimmaét sinulle

Haluatko kuulla
uutuuksistamme
ensimmadisten joukossa?

Kdy antamassa markkinointilupa
linkista!

MAYTA

ui 5,

Leimapassi

S 2

Tassa kuukauden
herkkusi

Syyskuun etu: Syyskuun take .

Katkarapuleipd & Fazer etu: 4 vapaaval
Blend 1240€ pullaa 3 hinnal

.
v Ln#lj »
Leimapassit

KERRO MIELIPITEES]

Mika seuraavista olisi
mielestasi kiinnostavin
suklaalevytyyppi
pienempddn suklaalevyyn
(n.120 g)?

AAMESTA

Mitkéa seuraavista mauista
haluaisit herkutella
pienemmaéssa suklaalevysséd
(n.120 g)? Valitse kolme
f wa )

Edut Leimapassit




MUURAME

Muurame Brand
update

Brand update & web design

Bringing greater awareness to the
Muurame brand and its furniture
classics to both current and new
customers through new versatile visual
identity. The brand identity draws from
Muurame’s history and the strong use of
colours from the 1950s.

Branding, visual identity, ui&ux design,
Photography plan

Agency: Pentagon Design
Role : Lead designer
Photography: Juho Huttunen
Styling: Susanna Vento

Meille
suunniteltu.




Modulaarinen systeemi

Toarvaliaran PP o0
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LHUEDS ~ rechanto -~ larrarmme -

Aina ajassa

Monikayridisen elementtimkenteen
ansicsra volt liskta seka taydentcia
kalusteita tar pedn makaan

HATSO EAIKEL TUGTTEET

Smant e

Muuramen DesignWiz-sovelluksella
suunnittelet juuri sinuun kotiisi sopivat

kalusteet.

T TUTLUETU BOVELLURSEEN

SN e

Senkit
Kaapistot
Komerot
Kirjahyllyt
Sohvapdydat

o ] Cadrabed
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Design-klassikon synty

Ajatus muuneltavista kalusteista syntyi lapsiperheen arjen
pyorityksessa ja teki Muuramesta kaikkien tunteman brandin.

LUE TARINAMME

sti muuntuvat ratkaisut

llentesque ac quam habitasse nec augue volutpat.
nc lectus cras urna. Blandit gravida elit, blandit

r aenean nullam malesuada elit vitae tellus, at

2get lectus ac turpis nisi et, aenean nunc, nisl.

odio accumsan, urna euismod mi vel. Amet donec.

Design Pirkko
Stenros

Prikko Stenrosin suunittelemissa
designkalusteissa estetikka ja
toiminallisuus kulkevat kasi kddessa.

“Pysaytan viivan ennen kuin se
lahtee kiemurtamaan”

PRIKKO STENROS
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PIRKKO
STENROS
DESIGN

O 1

design Pirkko Stenros







GUBBE

Gubbe brand
update

Brand update & marketing

I’'ve been working with Gubbe with several
different projects from brand update,
website ui & ux, application designs to
daily marketing solutions.

Concept design,visual design, ui & ux
design, application design, marketing

Freelance project
Role: Lead designer




Just

B

Gubbe was born out of a personal need
and desire to change the field of elderly

Gubbe

JIE

care.
Sandra had grﬂndmﬂthﬂr who wouldn't go out without : e Don't be afrald to fall =11 |8 part of learming end developing,
hErp‘- The family had been |Gﬂkif‘lg for a similar service Dream big and stay optimistic Done e betber than perfact
randboo
Meri-Tuuli, on the other hand, had noticed through her ) “; —
own work how activating and preventive activities are = HI
lackirg in elderly services, Ak I:’, IS~
B\ /72 Ho
RICINAS) the
ABASE Gubbe’s founders
VERSICH 12 SANDRA & MERI-TUULI C a n g e
and ik care, while soédng the biggoest probloma of our gonaration Dard to&ck and be open minded whila always developing
& | Gubbsy Brandbook Gubbe
HOWY DOES (T WORKT VESLIL CONCEPT | LLETRATIVE IC0H
liustration icons are created
You FEHPE wdkarﬁumadQLmnaThe
Weekly physical connection ng i icons should be insightful and
Commumty & Soft gympathatic.
meaningful part
time job. . e L Icons can be usad to clarify or
Gubbes design language is based on rounded axplain a topic, or as llustrative ~
and soft shapes, which appear in the loge. font elements to enliven the text. The o
and graphic elemeants colouring can be varied within
GUbbE the brand colours. lcons should
Elderly people Cﬂl Off ul ahways be monochraome.
i'l.."lhﬂmllal and lllustration icons are used
P ymFa{ Gubbe is identified by its combination of in Gubbe applications and
fUﬂthGl‘lll‘lg green and pink onling channals, but they can
increasas, Families y also be used in marketing and
&65% of family members prasantations to sharpean the
- - - _—
struggle with not having D l ffe rent |E|t| n g M &EA0 e
0= enough time to spend with The library of icons will be
C their elderly loved ones. It has a youthiful ard fresh look that sets it apart increased as necassary.
ﬂ R from the rest
8 | Gubbe Erandbock Virtual connection via app Gubbe i | Gubbe Brandboos Gubbe 25 | Gukbo Brandbook
PHOTCHERAPHY STYLE PG
Tha imageas aim bo convey our
values as a posilive. trustworthy
and friandly operator.
Ine@n
L and Whan taking or selacting images
@ surface. it Is important (o consider the
our of the target audiancsa and tha purposa . -
y Suit the for which they will be used n a I n g a n a c lve a n
The images should be natural,
be harmonious and warm in tone -
The images should not be over- d ITe Tor ail eiaer
sherant axposed .
rin, it ehould Gubbekummls images dewate
should not from the standard style with black
sable and white

By physically connecting students with lonely elders and virtually
bringing the elders relatives closer to their loved ones

Gubbe 28 | Gubba Brandbock

7| Bukbs Brandbock GUbbE‘
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Gubben palvelua

—nal?
Ellen Jokikunnas

T ey L

Siiri Laaksonan

W I
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Gubbe

Varmista
ikdihmisen
aktiivisuus.

Fanke an pelvelu, fska sl
pledegliin BEqhEs IEoadsa abTivisdra.

ared onusumlss pnk

MIEA SUBBE?

Gubbe toimii koko Suomessa.

Tassa muutama esimerkki hoivapalveluistamme

Seuraa ja
yhdessdoloa

2h kiynnit 1-2 kertaa
kuukaudassa

Aktivointia ja iloa
vilkottain

2h kaynnit 1-3 kertaa viilkossa

Tukea arjen
perustoimintoihin

Zh kaynnit yii 4 kertaa vilkossa

LE SUEIFKS] ELIS | ow

un koko muu 15hi=
suku asuu kaukana,

ugseiden satojen
kilometrien paassa,
olisi thanaa, kun
mummaolassa kihvisi
joku kaverina
sadanntllisemmin than
Vain kaverina,

By Mot endramd Ldoyal Cralsdepn
R R T TRl I i

“En voisi olla tyytyvaisempi palveluun.
Gubbe on tuonut niin paljen
helpotusta. Aitini ei voisi olla onnellisempil”

Marja-Liisa, Gubben tilaaja

Lue lisés

*Kun koko muu lhisuku asuu kauka-
na, useiden satojen

kilometrien pédssa, olisi ihanaa, kun
mummolassa kdvisi joku kaverina
saanndllisemmin ihan vain kaverina.”

Lue tarina

Meidankin perheessi kidy Gubbe
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Jotain mita - | Teille

i t ta . | Varmista ikaihmisen raata OIty

aktiivisuus Gubben

avlla vanhuspalvelu

Kiireetonta ja sdanndlisté
hoivaa ja kotihoitoa.

Tilaa Gubbe=-palvelu
4.5 mennessi ja
saat ensimmaisen
kuukauden -50%:!

Soita
044 7246 007

gubbe.fi




Tallenna & sulje

Aloitetaanpd

vierallit asiakkaasi luona 23.6.2022,

Kéynti alkoi. 15.38

vAvnti paattyr 17.38
M sikkona tervehdyksissg, lyhyesti

15t

Mitd teitte yhdess?

Tahan kirjoittamasi kuulumiset
lahetet@dn omaiselle.

xae A\\Y
2 G\m Saavuin Kaisan luckse iltapaivakahvien alkaan,
3\ E \ E han olikin jo nostanut kahvit esille, joten

ensitoikseni laitoin kahvit keittymadn. Kahvittelun
lomassa juttelimme Kaisan
virkkausharrastuksesta, hiin kertoi aloittaneensa
villasukkien kutomisen naapurin pojalle.

e - 3
@ B"—g . 0 : Q‘\Q‘““\‘- Kahvittelun jalkeen kavimme |api tuomastani

omaiselta laskutettav...

lehdestd viimeisimmat uutiset, Kaisa ei valittanyt

RQQQ‘\Q‘\“\Q\\ :: L::::::t: mutta julkkisten kuulumisista sitakin

Paiva & Aika

4
oot 45 sanad
‘\% .Q% ) Loistavaia, vahan vield @

vinkkejd kirjoittamiseen

Aktiviteetit

QO
i o
B3 .




Gubbe Gubbe

Osa perhettd

™ ™

2
el Birgitta

23.8

Birgitta X Kaisa Gubbe

4

Alypuhelimen harjoittelua

vaihdoimme alkuun viikon kuulumiset samalla kahvitellen.
Keskustelimme esimerkiksi asiakkaan lahestyvasta.

Et

10.8

———

Enrgnlt:] X Kalsa Gubbe

Ulkoilua & Jumppaa

Juttelimme hetken sisdllg, jonka jalkeen puimme vaatetta
padlle ja suuntasimme ulos.



 JIORIRR A
PERUSTETTI VUONNA ISSY

AELSINGIN SANOMAT

Perjantaina 24. maaliskuuta 2023 76 sivua

Poptent vaipat
JIl  fafy o4
ZALTN Ve
Lerp(ryokaq

KUN MUUT HﬁEHITT‘l’I!UﬁT VALITTAMAAN,
ME KUUNTELIMME IKAIHMISIA JA KERITIMME RATKAISUN.

Gubbella on vanhusalalle tekijoita jonoksi asti. Tuotamme laadukasta ja
kilreetonta hoivapalvelua kaikkialla Suomessa — mahdollistaen elamisen arvoisen
vanhuuden. Meilld hoitajat saavat keskittya siihen mihin heidét on koulutettu.
Gubbe on todellinen ratkaisu vanhusalan hoitajapulaan.

Totea itse:
gubbefi | 044 724 6007

Gubbe




FISKARS GROUP

Tittala &
Arabia
\/intage

Recycling service

Vintage is a recycling service of old and
used everyday tableware from littala and
Arabia. Service was designed with the
special features, needs and identity of
different store concepts in mind.

Concept design,
Brand concept, Graphic design,
Visual identity

Agency: Pentagon Design
Role : Lead designer




vintage










SUOMEN LASIMUSEO

NMilanon
ihme

Exhibition design

Exhibiton presenting finnish triennales
from 1933-1973. Recognizable & scalable
visual style & llustrations are based on
classic glass works.

Exhibition design, book design,
visual identity

Agency: Pentagon Design
Role : Lead designer

Suomen lasimuseo GO vuotta
The Finnish Glass Museum GO years

7.5.-1710.2021

Milanon
ihme

The Wonder of Mi

Suomalaisen
muotoilun
tie maailman
huipulle

Milarnon triennaalit 19221973:
Iasi-, hopea-, tekstiili- ja puucsineita

Finnish design
takes over the
world

Milan Triennials 1933-1973:
glass, silver, textile and wood design

()

PENTAGON == Triennale
DESIGN T Miano coLLECTION designmuseo
EAEKONEN
Suomen Lasimuseo Awginna Opan
THE FINNISH GLASS MUSEUM TOUKC-ELOKUU TI-5U 10-18 MAY-AUGUST TUE-SUN1D-18
Tehtaankatu 23, 11910 Rilhimaki SYYS-JOULUKUU TI-SU10-17 SEPTEMBER-DECEMBER TUE-SUN 10-17
puh. / tel. +3E8 (0)50 EO0 1956
£ Suomen lasimuseo © The Finnish Glass Museurm www . suomenlasimuseofi
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iomen lasimuseo GO vuotta

Suomen lasimuseo G0 vuotta
e Finnish Glass Musaum GO

The Finnish Glass Muscum &0 years

Suomen lasimuseo 60 vuotta
The Finnish Glass Museum GOUyears

Suomen lasimuseo 60 vuotta
The Finnish Glass Museum 60 uears

S.-1710.20221

Viilanon
hme

1e Woncdler of Milan

1710.2021 75.-1710.2021 7.5.-1710.2021

Milano Milanon
ihme ihme

The Wonder of Milan

The Wonder of Mi

The Wonder of Mila

omalaisen

nalaisen

. Suomalaisen
; ais
otoilun ilur e muotoilun
maailman ilman n}uﬂtm[!"m tie maailman
ulle tie maailman

huipuille hwipulle

- 403 1S

K anon Sricnnpadt 15331273
vil-, hapon-. taketilll- o pusasinaita Milasron Tricnnenalt 19331973
Ensd-, hopan-, telstill- jo plisesineits

Milnnsn trlennaslit 193 107TE:
logi-, hopen-, tokotill- jo puuceinalth

Finnish design
takes over the

Finnish design
takes over the

Finnish design
takes over the

world world world

Rdan Tremminla 9331973 Bitan Triemnials 183 31973
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' X1 triennaali
| T — ; ‘ ! Triennial X1 in

1957

Hayttdesineiden
voittolkuliu

The triumph of
usable items
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The Wonder of Milan

Suomalaisen
muotoilun tie

maailman
huipulle c
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Milanon triennaalit
19331973

Milan Triennials
190331973
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CITY OF HELSINKI

Yhteinen ilmamme

Web design & marketing

Website and marketing campaign to raise
the awareness of air quality among
residents. Simple but effective campaign
to present the actions that residents can
take to keep air quality on a good level in
the city.

Concept design, ui & ux design, branding,
marketing

Agency: Pentagon Design
Role : Lead designer
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50% kaikista
1-2 kilometrin

matkoista
Helsingissa
tehddaian omalla
autolla.

Pyoraile
tai kavele
Ivhyemmat
Matkat

YHTEINEN

IMmamme

HELSINKI

Vvalitse
talveksi
Kitka-
renkaat

Puolet talven
aikana kertyvasta
katupolysta
aiheutuu nasta-
renkaista

Vaikuta ilmanlaatuun pienilla muutoksilla

yvhteinenilmamme.fi
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ANTERO LINDGREN

Last Summer

Music video

The moments of the past summer shown
in a strongly stylized way. Moments are
discontinuous, faint, pastel and covered
with a strong emotional layer and seem to
get weirder by time.

Screen writing, filming, directing
with Anna Salmisalo
Edited by Henna Valkky

Freelance project
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\WWatch video



https://vimeo.com/135234178

Thank you.

Juha-Tuomas Reinikainen

040 758 1226
jt.reinikainen@®gmail.com

juhatuomas.fi



